Research using this quantitative method concentrates on being able to find out stakeholder opinions on the implementation of CSR programs carried out by five companies in Indonesia, namely: (1) PT. Energasindo, PT. Sharp, PT. Pertamina, PT. Hongkong and Sanghai Banking Corporation (HSBC), PT Perusahaan Gas Negara (PGN). This research was conducted in the work area of each company spread in several cities such as: Bekasi, Karwang, Medan, Pontianak, Yogyakarta, Jakarta, Tangerang, Sidoarjo, and Pangkal Pinang. The survey that researchers did combines three scales to understand community opinion on CSR programs that have been rolled out by several companies. The three scale indicators include the CSR Index built by Dedy Prayogo and Yosef Hilarius; Chopra's Kanji Corporate Social Responsibility by Kanji and Chopra; last is the scale adopted from ISO 26000. This research is important to find out the stakeholder opinion on the CSR program that has been rolled out by the company considering that this opinion will have implications for the reputation of the company by the public at large. The results of this study indicate that in general stakeholders provide good opinions on the practice of implementing CSR by companies in Indonesia. However, in practice, the sustainability program category has not received a good assessment. Referring to this, the researcher offers a way to communicate this to the public with the concept of community involvement . The implementation of community involvement as a form of applicative communication for public relations to be able to diologize with stakeholders through CSR KEY WORDS Corporate social responsibility, public relations, stakeholder management, opinion, survey, quantitative.
assessment is through stakeholder opinion which in this context is represented by the beneficiary community towards CSR implementation activities.
Therefore, based on several empirical arguments and the facts above, it becomes important to do a research to see the opinions of CSR beneficiaries as part of the company's stakeholders. Because of this it is quite urgent to be able to do a research with a focus on the formulation of the problem about the company's stakeholder opinion about the CSR implementation activities by the company. The opinion of the beneficiary is an essential matter because the opinions expressed will show the legitimacy given by the community to the company. Legitimacy is obtained from the approval of communities around the organization (Habermas, 1975 , quoted in Culbertson, et al., 1993 and is built on two aspects: organizational competence (organization's competence) and organizational character (Veil et al., 2005) . In addition, it refers to the findings of research conducted by Shah and Chen (2010) that CSR as a social aspect of a company that gets a positive assessment from the community will be able to improve the credibility and reputation of the company. In this regard, the formulation of the problem is answered by one frame of quantitative research method with the positivistic paradigm.
LITERATURE REVIEW
Corporate Social Responsibility (CSR) is a form of corporate social responsibility to the community voluntarily to create social welfare that focuses more on economic problems (Siltaoja, Malin, and Pyykkonen (2015) . Van Marrewijk (2003) further defines CSR as a relationship Corporate social responsibility in the community regarding economic, social and environmental issues (in, Cho, Furey, and Mohr, 2016) More specifically Kim (2014) made six categories of CSR activities such as: (1) environmental stewardship, ( 2) philanthropic contribution, (3) educational commitments, (4) community / employee involvement, (5) public health commitments, and (6) sponsorship of cultural / sports activities (in, Cho, Furey, and Mohr, 2016) Referring to these six categories, it can be said that the greatest essence of the CSR concept is that the company is required to compensate each company for good activities directly. or will not directly affect the community around the company. This is because currently the public needs a lot of information and oversees the company's practices and contributions to the lives of surrounding communities through CSR (Lehtimaki, Kujala, and Heikkinen, 2011) .
Furthermore, based on the literature review that researchers have done it can be seen that so far CSR and existing research focuses on several things such as: (1) Research on the influence of CSR on consumer behavior is carried out by Arli and Tjiptono (2013) . This research was conducted in Indonesia using survey methods. In this study it can be seen that consumers will be more supportive of companies that carry out CSR with philanthropic concepts such as donations, direct assistance, and volunteerism. Arli and Tjiptono (2013) also added that through CSR companies can promote their products. (2) Furthermore, other studies on CSR discuss much about communicating CSR to the public as practiced by Verboven (2011) . Verboven (2011) examines the use of slogans to communicate CSR and corporate identity to the public. Through qualitative research methods using rhetorical theory, it is found that the communication of CSR by chemical industries aims to obtain a "license" from the community so that the company can continue to operate. Next, another research on CSR leads to (3) the relationship between CSR and employees such as research conducted by Smith and Langford (2011) . Smith and Langford (2011) use the survey method to find out about this and the results show that CSR carried out by companies can attract prospective employees and can better strengthen the relationship between employees and the company.
Next, other researches on CSR are involved (4) the influence of regulation on the implementation of CSR by companies such as those carried out by . Research conducted by using this survey method shows that the main purpose of the regulation on CSR is to create social welfare for the community and in its implementation in Indonesia, the person considered the most important in the process of implementing a company's CSR is public relations. Several other studies that also reviewed CSR were also carried out by Chapple and Moon (2005) with the aim of (5) observing the implementation of CSR in seven countries in Asia through the website. Chapple and Moon (2005) explained that the implementation of CSR in countries in Asia is homogeneous which is influenced by the stages of state development and globalization. However, it can be concluded that multinational companies in Asia implement CSR more comprehensively in the countries where they operate than their countries of origin. Research on CSR is also carried out by Zoller and Tener (2010) using (6) CSR as a tool for conducting environmental and stakeholder management. Zoller and Tener (2010) conclude that by being a "good neighbor" through CSR, companies can play a central role in making decisions in the community to gain legitimacy from the company's operations and can influence people's perceptions of environmental conditions that may need to be changed or given innovation.
Similarly, Zoller and Tener (2010) stated that CSR is used to shape community perceptions, O'Connnor and Gronewold (2012) and Lehtimaki, Kujala, and Heikkinen (2011) also found similar results. O'Conner and Gronewold stated that (7) by making a comprehensive CSR communication especially on environmental issues for mining companies will help companies to be sustainable. Next Lehtimaki, Kujala, and Heikkinen (2011) also stated from the results of their research that (8) communicating CSR can reduce conflict tension and controversial situations in companies or investors in the company. The utilization of CSR for the benefit of one side of the company is not only revealed by the three studies above. Jamali (2008) also revealed that (9) CSR as a method to approach stakeholders. This is also further strengthened by the results of research conducted by Malin and Pyykkoen (2015) that (10) in the process every part of the company, especially employees, must be able to define CSR well that focuses on welfare.
Based on the explanation of several preliminary studies above, it can be seen that there is no single research on CSR that specifically examines stakeholder opinion through three measurement scales as well as a comprehensive one. Whereas on the one hand CSR through its dimensions has the potential as a medium for dealing with poverty. This refers to the concept of CSR which is defined as a form of corporate social responsibility to the community voluntarily to create social welfare that focuses more on economic problems (Siltaoja, Malin, and Pyykkonen (2015) . Furthermore Van Marrewijk (2003) defines CSR as a the relationship of corporate social responsibility to society regarding economic, social and environmental issues (in, Cho, Furey, and Mohr, 2016) More specifically Kim (2014) makes six categories of CSR activities such as: environmental stewardship, philanthropic contributions, educational commitments, community / employee involvement, public health commitments, and sponsorship of cultural / sports activities (in, Cho, Furey, and Mohr, 2016). Other dimensions of CSR are also made by Carroll (1991) in four dimensions: economic, legal, ethical, and philanthropic. In addition to Carroll Dahlsrud (2008) also made five dimensions in implementing CSR namely: environment, social, economic, stakeholder and volunteerism. From these dimensions, an early preposition can be drawn that economics is an important CSR element to be implemented.
However, it seems that CSR research related to economic issues is not much done or has not yet become a focus. This refers to several presentations of previous research related to the focus of research and implementation of CSR. So that it becomes a challenge in itself to be able to show that CSR has the potential to be developed into a poverty alleviation media in the economic dimension of CSR. Especially in CSR there are several supporting dimensions such as community involvement and volunteerism. When these three dimensions are combined, of course economic empowerment can be carried out so indirectly this will help alleviate poverty by making the community empowered.
This argument is also reinforced by the statements of Brammer, He, and Mellahi (2014) that current research on CSR must focus on social problems. This focus is also seen from the problems that are often raised on several companies' websites such as issues about community and the environment, although there are also several other problems such as human rights and employees (Smith, 2017) . However, even so, the community is still a dominant topic considering CSR is an integration of the resolution of social and environmental problems by the company. Therefore, the social problems raised in this study relate to the problem of community namely poverty.
Of course based on some of the research above it can be concluded that no one has specifically studied and described stakeholder opinions. Even though through the implementation of good stakeholder management can help companies to predict the environment in order to ensure the sustainability of the company in the future. This is also further strengthened by the statement of Bhattacharya, Korschun, and Sen (2009) about understanding the company's stakeholders in CSR as an important agenda. Plus, trace Kriyantono (2014) , stakeholder management provides a comprehensive explanation of how to build company relations with various parties related to the company's operational activities to achieve superior performance. Therefore it is important for the company to identify this influence group. On this occasion the author tries to provide an example of stakeholder management. The processing becomes a foundation that must be controlled by the company to be able to control and predict all forms of problems and changes in the environment (Freeman and McVea, 2001) . One way that can be done to manage stakeholders is the benefit of CSR as a dialogical media of the company and stakeholders. Stakeholders in this study are specifically beneficiaries of the CSR programs of the five companies.
This urgency is considering CSR is a company program to engage in social problems by contributing and value benefits to economic development and improving people's welfare in the day-to-day operations of the company (Kottler & Lee, 2004; Iriantara, 2004; Kriyantono, 2016; Turker, 2009 ). In addition CSR is an important element of corporate dialogue with its stakeholders and researchers find many companies rely on the end result of CSR (Bhattacharya, et al, 2009; . The final results can be interpreted as a form of community assessment of CSR activities that have been carried out by the company. This assessment can be done by asking public opinion about the CSR program that was rolled out.
Continuing Freeman and McVea's (2001) statement of change in confusion in CSR, the researchers outline that the environment in question is not only limited to the natural environment but also encompasses an environment that deals with social, political and cultural problems. Freeman and McVea (2001) added that stakeholder management is an integrated approach to determine or make a company decision that ultimately the decision is expected to satisfy stakeholders. The word "satisfying" in this context can be seen as a value that the company seeks to fulfill. This value is the basis for the emergence of stakeholder theories which are assumed to be an important part of a business (Freeman, Wicks, and Parmar, 2004) . This makes the company must be able to facilitate and bring stakeholders to be able to build shared values and understanding about the related company.
METHODS OF RESEARCH
Next, enter the research method. The method used is quantitative with a large umbrella of the positivistic paradigm. Next enter the research object. The object of research in this study are five companies in Indonesia, especially those engaged in the oil and gas sector such as: PT. Pertamina Drilling Indonesia, State Gas Company (PGN), PT. Energy Station, Hongkong Sanghai Bank Corporation (HSBC), and PT Sharp Indonesia. This is because according to Himawan (2017) the oil and gas sector contributes greatly to Indonesia by contributing gross domestic product of three to four percent per year. Realistically, if the corporation engaged in oil and gas is also required to be able to provide a balanced contribution in the context of CSR, considering that the corporation is capable of lifting 802,000 barrels of oil per day (Novalius, 2017). Although this amount is an accumulation of all oil and gas corporations in Indonesia, this can reflect that this sector has the ability to be able to carry out CSR more comprehensively. When viewed based on data showing the 10 largest oil and gas companies in Inodenesia, Pertamina is not a company in the first rank in this category but is capable of bearing the title as a company that implements CSR well version of the Kesos RI CSR Forum 2016. In addition to Oil and Gas, researchers also added several companies engaged in banking such as Hongkong and Shanghai Bank Corporation (HSBC) and companies engaged in manufacturing such as PT. Sharp Indonesia. These five companies were selected with consideration of accessibility of research data.
In total in the study there were five companies that became the object of research. The five companies are spread in several major cities in Indonesia including: Bekasi, Karwang, Medan, Pontianak, Yogyakarta, Jakarta, Tangerang, Sidoarjo, and Pangkal Pinang. Furthermore, with regard to the number of samples to be taken for this study, it refers to the elaboration given by Prayogo and Hilarius (20110 that for CSR research samples were taken between 75-300 samples. This is considering that the number of recipients of CSR programs is very heterogeneous. Researchers take the upper limit of the sample is 300 respondents in this study. In this study, researchers combined three measurement scales to determine public opinion on CSR program activities that have been carried out by some of these companies. The measurement scale that researchers first used is an indicator that has been built by Dedi Prayogo and Yoseph Hilarius (2010) Furthermore, the second scale that researchers use is the CSR measurement scale developed by Kanji and Chopra (2015) . This Chopra Corporate Social Responsibility (KCCSR) Kanji scale is used by researchers to be able to see how far the company has run social responsibility. KCCSR has indicators that enable researchers to be able to identify, classify, analyze and respond to CSR. Some KCCSR indicators include: (1) social accountability and social investment, (2) ethics and human resources, (3) corporate governance and economic responsibility, (4) environment protection and sustainability. The next measurement scale used to evaluate CSR is ISO 2600. ISO 2600 is used to determine public opinion on the implementation of CSR programs based on international standards. This ISO 2600 includes: (1) organizational governance, (2) the environment, (3) labor practice, (4) fair operating process, (5) human rights, (6) consumer issues, (7) community involvement and development. The three scales used by researchers to determine public opinion on the implementation of CSR activities that have been carried out by five companies and nine major cities in Indonesia. The measuring scale is translated into the items in question with a scale of 1 to 4.
RESULTS OF STUDY Kanji Cophra Corporate Social Responsibility (KCCSR).
In the first discussion, in this section the researcher enters the scales used to conduct this research. The first scale that the researcher will present is Kanji Cophra Corporate Social Responsibility (KCCSR) which is used to view social media that is successfully obtained by the company through the roll-out of CSR programs. This KCCSR has four main indicators, namely: (1) social accountability and social investment, (2) ethics and human resource, (3) corporate governance and economic responsibility, and lastly (4) environment protection and sustenance ability. The four indicators are assessed through 31 statement items that the researchers detailed in the table below as follows:
The table above research presents along with the calculation of the mean score of each statement item in all four indicators. This score shows the tendency of respondents' answers in each statement. The highest value that the researcher set in this study is 4 and the lowest value is one and with a percentage value > 75% which means that the opinion of the beneficiary can be said to be good for each indicator used in this research. When viewed from the calculation of the mean score above, all indicators approach the highest value, which means that the community's assessment of CSR programs rolled out by the company is in a good position. The company contributes to campaigns and projects that focus on community welfare 3.137 4.00 8
Companies always pay taxes regularly and continuously 3.150 4.00 9
The company supports people who want to get additional education 3.167 4.00 10
The company provides complete and accurate information about its products to the public. 3.190 4.00 11
The company respects the rights of the community as determined by the rule of law 3.193 4.00 12 The company has been concerned about environmental problems for its customers 3.210 4.00 13
The company has implemented a transparent system to control labor practices such as: In more detail the researcher presents the discussion of each indicator as follows. The first indicator measurement scale is Social Accountability And Social Investment (SASI). The value index for the SASI indicator measurement scale is at a value of 79.433%. The value index describes the acceptance and good perception of the implementation of CSR programs from the companies concerned by the beneficiaries of those companies. Based on the results of the index value, it can also be seen that the CSR programs that have been rolled out by the sample companies in this study have been considered by the beneficiaries to be able to create a positive impact on the sustainability of beneficiaries and society in general. This can be seen from six question items in this category. Of the six items that are available, the highest assessment is found in the item question about the company's focus related to social responsibility to the community.
The next scale of measuring CSR indicators is the Ethics and Human Resource (EHR). In general, the index value in this indicator is 79.62%. The value index has indicated that the implementation and acceptance of beneficiaries of CSR activities carried out by these companies is quite good. The results of the index value above also indicate that these companies have realized CSR activities in accordance with the applicable law with a fairly good category. Especially about the problem of responsibility to consumers. This means that the company has tried carefully to create environmental security for the beneficiaries around the area of its operation.
The next indicator measurement scale is Corporate Governance and Economics Responsibility (CGER). In general, based on the table above it can be seen that in general stakeholders have perceived that CSR activities carried out by the company have been implemented quite well. This conclusion is drawn based on the index value obtained in this indicator of 77.54%. The lowest perception, although still in good category, arises from CSR activities carried out by the company to the beneficiaries in fair treatment. Beneficiaries have seen that all activities carried out by the company respect the quality of life both from the workforce to the wider community. Assessment of the company's respect for these beneficiaries is derived from an opinion assessment which states that the company has provided interaction space and involves beneficiaries as stakeholders in the existing CSR programs.
The last scale of measuring CSR indicators is Environment Protection and Sustainability (EPS). The final result of the calculation of the index value of this indicator is not much different from the results of the calculation of the three index values of the previous indicator which is still in the range of 50% -75%. In this indicator, the index value is 80.45% which means that in general the perception of beneficiaries regarding the implementation of CSR programs by the company at a fairly good level. Beneficiaries based on the highest means scores calculated that the company had done well enough to develop environmental quality. This assessment arises with one strong reason that the company is considered to have been present among the beneficiaries with its various programs aimed at improving the quality and welfare of beneficiaries as company stakeholders.
Next, in more detail the researcher presents a diagram of the results of the research related to the perception of the beneficiaries of CSR activities carried out by the company based on the four scales of CSR measurement indicators, as follows: In general, the overall indicators are in the range of 50% -75% which means that the overall perception of the welfare of the beneficiaries as stakeholders of the company towards CSR activities that have been carried out by the company is at a fairly good level. Based on the data above, it can also be seen that the highest level of perception by beneficiaries is that the environmental responsibility of the company is considered good enough. Beneficiaries as stakeholders of the company consider that the company has carried out environmental responsibility and future generations. In addition, the difference in index value of one indicator with other indicators is not much different, which means that four indicators on this scale are responded positively by the beneficiaries.
The beneficiary's opinions reflected show consistency of assessment on each indicator. In the first indicator of social accountability and social investment (SASI) the positive response that emerges is that the beneficiary assesses that the company has demonstrated its responsibility to the community through each CSR program that was rolled out. Or in other words, the welfare of beneficiaries as company stakeholders assesses that the company has placed social responsibility as an important part of the company. Based on the second indicator of ethics and human resources (HER), what is meant by social responsibility that has been implemented by the company well is social responsibility regarding environmental issues. This positive response was also established by the company because the welfare of beneficiaries as stakeholders of the company felt that they had been given space and involved in the process of implementing CSR programs. The positive response researchers read from the indicators of corporate governance and economic responsibility (CGER). Because of this, the welfare of the beneficiaries as stakeholders of the company responds to all actions taken by the company through the existing CSR programs is a form of corporate business to help protect and develop the quality of life of the community.
Corporate Social Responsibility (CSR) Index. The second scale that researchers use in this study is the CSR Index built by Prayogo and Hilarius (2011) . This scale is used to determine the effectiveness of a CSR program in poverty alleviation. There are six main indicators on this scale namely: effectivity, relevance, sustainability, impact, empowerment, and participant. Researchers use these six indicators to examine six fields at the same time in implementing CSR such as: education, health, economy, environment, infrastructure, and donations. In more detail the researchers submit in the table below as follows: Based on the table above can be seen the implementation of CSR by companies in Indonesia both by category and by field. One piece is charged for the category of participants in the maximum category of 79.020%. Furthermore, in terms of area the highest percentage in the environmental sector is 80,841%.
From the diagram above it can be seen that based on the participant category is the highest indicator. This shows that the involvement of the community in the process of implementing CSR is quite good. However, based on field data owned by researchers, the involvement of beneficiaries as stakeholders of this company is only done when the CSR program is implemented. Beneficiaries have not been involved in the planning phase. However, the program was considered effective (78.44%) by stakeholders because the program had relevance (76.93%). So the impact (76.60%) is also good for the community, with one of them being able to empower or empower (77.73%) the community. However, the biggest homework in implementing a program is that sustainability issues that are still legible have the lowest value among other categories, namely 73.30%. Although mathematically the value for sustainability is in a good category, of course this is a separate note in the future. Based on the data above, the researcher tries to find a cause of contradiction, meaning that the CSR implementation system is not as long as it is free from the top down system. So the results are contradictory. Researchers traced further this matter and found new facts and hypotheses that require further research in the future. All existing programs from the six companies are implemented without involving stakeholders who are beneficiaries of the program in the planning stage. So even though the participant's high value of sustainability is still a bit far behind. ISO 2600 is a general reference standard that must be met by the company in the CSR implementation process. In this study, researchers want to measure public perceptions of the implementation of CSR through a number of indicators that are established internationally through ISO 2600. In the table below the researchers describe the results of the survey and the calculation of the mean score of each indicator as follows: From the table above it can be seen that the overall indicator gets a good assessment from the stakeholder community. Furthermore, if accumulated in percentage form, the amount can already be included in either category. Because the range of good categories is in the percentage range of 50-75%. Somewhat different from other measurement scales, on a measurement scale that uses ISO, environmental issues occupy the lowest rating and followed by consumer issues also get a low rating. Still referring to the diagram above, it can be seen that involving the community in the process of implementing high CSR. It is evident from the seven indicators that there are indicators of community involvement and development getting the best assessment. This further strengthens that currently the implementation of the CSR system no longer uses a top-down system but has implemented a bottom up system. However, even so, this high level of community involvement has only occurred in the implementation stage and has not yet begun from the planning stage.
DISCUSSION OF RESULTS
CSR Opinion Stakeholders through 3 Measuring Scales: KCCSR, CSR Index, and ISO 2600. The main subjects in this study were beneficiaries as stakeholders of companies that received CSR programs from companies. Beneficiaries as company stakeholders in this study are defined as "key drivers" to achieve company reputation (Bussy, 2008) . The reputation of the company in this context the researcher means as an assessment or stakeholder opinion on CSR programs that have been implemented by the company. This definition more clearly describes the condition of the beneficiary as a group or individual that has the potential to influence or be influenced by activities carried out by the company (Coombs, 2007) . Because of the reciprocal nature of the beneficiaries as stakeholders of the company and the company, this raises the concept of interconnection between the two. So it can be concluded that stakeholders are the main target of every activity carried out by the company (Freeman, 1984; Seitel, 2001 ).
The explanation above explains that the measurement scale of the opinion of the beneficiaries as the company's stakeholders on CSR programs can be done by knowing the stakeholder perceptions of CSR activities carried out by the related companies. In addition, by understanding stakeholder opinion which also includes stakeholder trust and knowledge (Galloway & Aidoo, 2005), it is hoped that it can create a mutually beneficial understanding (mutual understanding) between stakeholders and related companies (Cultip, Center, & Broom, 2011). So with this trust and mutual understanding will bring support for the company. Based on the above understanding, the researcher conducted a form of opinion study to find out stakeholder perceptions of CSR activities carried out by companies in Indonesia as a communication medium to get support from stakeholders from the CSR programs rolled out.
The results of this study indicate that stakeholders have a fairly good perception of CSR activities that have been carried out by companies in Indonesia. This means that there has been a mutual understanding between stakeholders and related companies. In general, the three scales that researchers use to conduct this evaluation study show results in good categories. Of the three scales that researchers use, the KCCSR and CSR Index show that community members in this context are represented by stakeholders who agree that the company has a high commitment to CSR programs related to environmental issues. However, for the scale that researchers adopted from ISO 2600 the results were no different. On this scale the highest assessment is the attitude of openness of the company with evidence of giving space to the public to actively participate in CSR programs that are being rolled out. This also means that CSR programs that are rolled out by the company have been able to become a medium of communication for companies to be able to engage in community psychology. This statement is strengthened by research findings Basically CSR can be an important element for companies to communicate with the community and not infrequently many companies from various research results rely heavily on CSR to establish relationships with stakeholders (Battacharya, et al, 2009; . This is evidenced by the measurement results of two of the three scales used that the company has actively engaged the community in every CSR program rolled out. Both on the CSR Index scale through the category of participant in all fields and the scale of ISO 26000 with indicators of community involvement and development all get the highest assessment by the community at each measurement scale. This shows that CSR is really used by companies as a communication medium. Of course this will help the company to get support from stakeholder. From the research that the researchers did, this was also measured by the companies that were used as the sample of the study in this study. So that it can also be understood that CSR communication patterns rolled out today are no longer fully top down but have become bottom up by accommodating and involving the community in the process. Although there is still a large record in the process, community involvement has only begun in the implementation phase rather than planning.
This should be a separate consideration for the company because the process of bottom-up communication certainly has a significant impact on the overall aspects of the CSR program being rolled out. The CSR process that is bottom-up provides space for stakeholders to be able to express their opinions. Because of this, the corporate governance and economic KCCSR dimensions of the community provide the highest assessment of items of statement that the company has interacted with the community. This bottom-up communication process has implications for the effective and relevance assessment on the CSR Index scale which shows that in all fields get a good assessment. Again, this shows that CSR can be used as a medium of communication with the community to get support. Of course, with a note that the company must open a space of participation for the community so that the CSR program that is rolled out as a communication medium runs effectively by finding the relevance of community needs which are then translated into CSR programs. At present, this is a good assessment by the community on the scale of ISO 26000 to be precisely the indicator of human right on the number of good acceptance by the community.
However, even though the three scales used in each indicator, category, and field under study in CSR are in good judgment, there are several indicators that have a low rating compared to indicators, categories and other fields. This can be seen from the acquisition of the value index listed from the KCCSR and ISO 26000 which has the lowest revenue average even though it is still in a good category. Examples of Corporate Governance and Economic Responsibility in KCCSR have the lowest index value among the three other indicators, but the assessment of the community against this indicator is still at a pretty good level. In this indicator, the community considers that with the CSR being rolled out by the company, the company is assessed that the economic social responsibility that has been carried out by the company to direct stakeholders such as investors, employees and customers is quite important but not more than other indicators. This is also supported by the results of the scale in ISO 2600 that the consumer issue is the lowest point, even though it is still in a good category compared to the other seven indicators in ISO 26000.
The next category that gets a low rating that appears from the CSR Index is the sustainability program. Of the six existing fields such as education, health, economy, environment, infrastructure, donations, only two areas with high sustainability programs are in the field of environment and education. Based on the achievement of 3,153 figures for the environmental field and 3.02 for the education sector, this indicator is also perceived by the public at a fairly good level which means that the company has been able to implement this indicator quite well. However, of course, looking at the other four areas that value towards the sustainability category are still relatively low even though they are still in a good range, this has become a separate homework for program organizers to be able to create CSR programs in every field that has high sustainability. This is also a matter worth considering because it is directly proportional to the sustainability program, so the social legitimacy of the community can also last longer.
Overall, the community's assessment of CSR activities that have been carried out by several companies in Indonesia at a good level or in other words that the CSR program rolled out has been considered effective.. This also indicates that CSR is indirectly a good medium of communication and has a significant impact on the relationship between the community and the company. Besides that the implementation of CSR properly will be able to help the dialogue process between the company and the community better to be able to achieve mutual understanding which ultimately gives birth to social support for the company.
Corporate Social Responsibility: A Future Potential Public Relations Communication Activity. The main challenge in this study is to put empirically CSR as a public relations activity in a communication perspective. In addition in this study, researchers are also obliged to be able to describe the potential of CSR as a trend of CSR activities in the future to create the image and reputation of the company. First for the problem of occupying CSR as a study of communication can be seen from the overall results of the opinions of beneficiaries as stakeholders of the company who generally agree that the company has implemented CSR well. This opinion shows that beneficiaries as stakeholders of the company have been able to understand the message in CSR activities.
It should be understood at the outset that CSR in this context is not only a product of the company that aims to create a social welfare for its stakeholders, but also a medium of communication. If CSR is understood as a communication medium, there is a message in CSR. Borrowing the Laswell transmission model, it can be considered a communicator in this communication process is the company represented by public relations as the communication manager, the message that is brought is CSR creates walfare and gives stakeholders benefits through various fields and indicators, the media used is CSR programs, communication are the beneficiaries as company stakeholders, and the effect of communication that emerges is a good opinion of benefiting from the existing CSR programs.
Based on the description above, it can be understood in terms of communication that CSR works well and has the potential to serve as a communication medium for companies to shape the image and reputation of the company. Moreover, CSR as a communication medium has not only fulfilled the communication aspect in the transmission model, but has also led to the two way communication model. This is evidenced from the three sakala used by researchers to find out the opinions of beneficiaries as stakeholders of the company towards all existing CSR activities, showing positive significant results on participant indicators in the CSR Index, community involvement and development at ISO 2600, and ethics and human resources on KCCSR. The three indicators in each scale discuss the company's efforts to provide dialogue space for beneficiaries as company stakeholders. This dialogue space can be interpreted as a form of communication between beneficiary companies as company stakeholders.
This form of communication creates a sane of belonging for beneficiaries as company stakeholders. This high Sanse of belonging is able to make stakeholders to the side with the company and provide support. This provides two benefits for the company. First, the company benefits from getting a good image and reputation. Second, the assessment of a good social track record will certainly be able to help companies in the future if they experience a crisis. That is, CSR becomes a communication medium that can provide two benefits at once in one action. Plus, if the implementation of CSR is done appropriately, the public relations function as a communication agent can be done well with two good neighbors that have a big ear. The concept of good neighbor and big ear will be able to help public relations and question the environment and anticipate things that might end the image and cause of crisis. When the overall CSR activities have been carried out properly and ensure the beneficiaries as stakeholders have been well involved and created of belongings, the next task is to maximize the potential of the medium in order to create an image and a good corporate reputation. is to do publications and media media relations. The purpose of this action is to report publicly on the CSR actions that have been carried out by the company. This aim to convey the company is focused and good tendency to maintain and manage the environment. Of course, the initial prediction of the results of this study will provide benefits for the company. This is a public relations activity in the future by utilizing CSR as a communication medium to predict and manage the environment in order to create an image and reputation for the company.
CONCLUSION
In general, the results of this study indicate that the beneficiaries as stakeholders of the company provide positive value by eliminating the value range of three quarters of the percentage that is on the indicators in each field. This shows that CSR has a high potential as a medium of communication. This argument is supported by data that the value of participation of beneficiaries as stakeholders of companies occupies a high rating on a scale. This means that CSR has been carried out with a bottom-up model by the company. This model is then able to create a system of belongings for stakeholders towards the company.
Furthermore, based on the six existing CSR fields such as economics, education, environment, health, infrastructure, and donations, the highest considered to have been implemented properly by the company is the environment. This result also relates to the type of company that is the object of research is a mining company. Because of this, the results will be in line that for the type of companies engaged in mining, more will be concentrated on environmental problems.
Other findings that the researchers are able to describe as a result of this research are that CSR carried out by this company is a public relations activity that can be used as a way to predict the environment as a reference for composing a preventive action for potential crisis in the company. This is due to the fact that through CSR the company can find out about the situation of stakeholders and how to manage it. Referring to all these things can be taken a big conclusion that in the future CSR can be used as a trend of public relations activities in order to shape the image and reputation of the company and as a media to predict and control the environment as a preventive measure of a crisis that might befall the company. This high participation rate can also be utilized by the company with the concept of community involution to maintain all the good relationships that have been established between stakeholders and the company. Following up on these results, in the future there are several studies that can be done to complement the results of the research including: (1) Conducting research in the context to compare the practice of implementing CSR in the state-owned and private institutions. This aims to be able to become an input to the CSR regulations in Indonesia. (2) Test Try the Community Involvement concept to convey the message in forming a sustainability program in every existing CSR program. Lastly, (3) conducting a research study on the analysis of CSR and public relations to see the level of awareness of public relations in utilizing CSR as a communication medium.
